
 “Data really powers everything that we do.” — Jeff Weiner. 

I NTRODUCT ION

DATA  ANALYTICS

What is Data Analytics?

Data Analytics (DA) is a process that
helps organisations examining data in
order to make conclusions about the
information they contain. 

If successful, data analytics can
provide a clear picture of a business:
knowing its history, discovering
trends, and making predictions on
costumer behaviour and preferences,
backend operations, etc.  

This can help a business perform
more efficiently, making strategically-
guided decisions and maximising its
profits. 

  

Descriptive analytics: the simplest
form of DA, used to describe a
situation or trend
Diagnostic analytics: goes deeper to
answer the question of “why some-
thing has happened?”, used to
determine the cause of a trend 
Predictive analytics: used to make
predictions about future trends com-
bining historical data with statistical
models
Prescriptive analytics: used to pro-
vide guidance on what should happen
in the future, it is used together with
predictive analytics  

There are 4 different types of DA:  

DA, due to its utility, has been adopted by
most of the economic sectors and is
largely applied also in the hospitality and
tourism sector. 

For more information visit our webpage and join our community! 

https://tourbit.eu/
https://community.tourban.eu/feed


HOW CAN DATA  ANALYT ICS  BE  USEFUL
FOR  THE  TOUR ISM SECTOR?   

UGC (User Generated Content)
data: a form of content that you
can find online, usually on social
networks, like texts, posts, images,
etc, generated by an individual
Device Data: are data collected
from a device (computer, tablet,
phone, GPS data, etc.) 
Transaction Data:  for example,
web search, online bookings,
consumer cards data, etc.

When people travel, they generate a
large amount of data: these data are
at the disposal of the tourism industry,
which can analyse it to better under-
stand the needs of its customers.  

The three principal data sources in

tourism are:  

  
 

They can identify potential customers,
predict their needs and refining their
revenue strategy accordingly  
They can develop targeted marketing
campaigns  
They can create personalised offers,
improving their loyalty programmes 
They can increase the efficiency and
the quality of their services, respond-
ing in real time to tourist’s needs
Hotels owners can increase resource
use and energy efficiency

Thanks to this huge amount of data the
travel industry can get an accurate
picture of the market and each company
can develop competitive strategies,
improving the experience of tourists as
well as their profits.  

In fact, the analysis of trends can help
travel companies in the decision-making
process:  

 
SUCCESSFUL STORIES FROM THE TRAVEL INDUSTRY AND DATA
ANALYTICS SERVICE PROVIDERS 

Camping Bungalow La Ballena Alegre, Spain: due to the collection of cus-
tomers data, they were able to improve their energy and water consumption,
winning in 2022 the award of the most sustainable camping in Europe. 
Here some Data Analytics service providers: World Benchmarking Alliance,
Clock PMS+, Bis Lenz, NOS
These kinds of companies can help you maximise the business value of your
data, providing technology consulting and creating data visualisation solutions.  
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https://www.ballena-alegre.com/en/
https://www.worldbenchmarkingalliance.org/
https://www.clock-software.com/software/clock-pms/
https://bislenz.com/
https://www.nos.pt/

