
“Can machines think?” this is the question the mathematician Alan Turing asked
himself in 1950 in his paper “Computing Machinery Intelligence”, establishing
the fundamental goal and vision of Artificial Intelligence. 

I NTRODUCT ION

ARTIFICIAL INTELLIGENCE

In technical terms, Artificial
Intelligence (AI) is a branch of com-
puter science, which is studying and
building intelligent machines capable
of performing tasks normally associ-
ated to humans and human brains.

We do not have to think about sci-
ence fiction robots, since AI includes
all kinds of software and computers
capable of mimicking and executing
human tasks, especially cognitive
activities. 

The concept itself is very broad
because it includes a number of to-
pics that pertain to different disci-
plines, from neurology to computer
science, from neurobiology to neuro-
physiology (and in general all dis-
ciplines that study the human brain)
to mathematics and so on.  

  

Reactive AI: is a static AI not capable
of learning or adapting to new sit-
uations 
Limited memory AI: can adapt to
past experiences, but has a limited
capacity to adapt to new situations
and its memory is very short 
Theory of mind AI: is a fully adaptive
AI with great ability to learn and
adapt to new environments, but it is
not self-aware 
Self-aware AI: still does not exist, but
theoretically it is an AI capable of de-
veloping a self-awareness, of under-
standing that it exists 

Weak: is a system trained to com-
plete just a specific task, this includes
industrial robots or personal assis-
tants like Siri 
Strong: (or AGI, Artificial General
Intelligence), this kind of programmes
can replicate the human brain and
find solutions autonomously

To define it better, we can say that AI
can be categorised in 4 different types:  

It can also be divided in weak and strong
AI:  

For more information visit our webpage and join our community! 

https://tourbit.eu/
https://community.tourban.eu/feed


HOW IS  A I  APPL IED  IN  THE  TOUR ISM
SECTOR?   

Face to face customer service: in
some hotels AI is used together with
robotics to develop and improve face
to face assistance service. Robots can
use AI and speech recognition to talk
to the guests and provide the infor-
mation they need, improving the
efficiency of the hotel and cutting the
possible queues at the reception 
Data processing and data analysis:
this is possibly the most important use
of this technology, in fact, AI is able
to gather, process, and analyse a
huge amount of data, which, once
ana-lysed, can be useful to build a
picture of your guests in real time and
to de-velop revenue management and
loy-alty strategies  

The main obstacle relating to the use of
AI in the tourism industry is the elevated
cost and the lack of professionals with
technical knowledge of this technology.  

 

Chatbots and online customer

service: especially in hotels, AI is
used to provide 24/7 online cus-
tomer service facilitating guests
access to any kind of information 

Thanks to the ability to perform
repetitive tasks and to quickly analyse
a large amount of data, AI is being
used by the tourism sector in different
ways, all aimed at improving the
tourist experience and increasing
competitiveness and profits.  

Here you can find 3 examples of the

most significant uses of this

technology:  

  
 

EXAMPLES OF AI USED IN THE TOURISM SECTOR
Skyscanner: Skyscanner has developed a chatbot for WhatsApp and Facebook,
which is able to provide you suggestions, information about flights and prices, and it
also allows you to receive notifications for price alerts and discounts.  
Hilton Hotel: here the AI is used together with robotics; Connie the Robot Concierge
can answer human queries related to the hotel features and local attractions and can
also provide recommendations. Connie is also able to move arms and legs to show
the guests directions and can express different emotions changing her colour.  
Here some providers of AI who can help you improve your SME: Cognizant,
Quicktext, Travel Agent GIAV, Accenture, Mind Analytics .  
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https://www.cognizant.com/es/es
https://www.quicktext.im/
https://www.gesintur.com/software-de-gestion-de-agencia-de-viajes/
https://www.accenture.com/us-en/services/applied-intelligence/solutions-ai
https://www.mindanalytics.es/en/

