
Did you know that the first technological implementation based on Augmented
Reality dates back to 1957? Morton Heiling, a cinematographer, proposed in
his Sensorama a multisensory experience for users, made up of visual, sound
and olfactory elements. The concept was however born in 1901, when the
writer Frank Baum first imagined electronic glasses to display additional
information about the people in front of him. 
 

I NTRODUCT ION

AUGMENTED AND VIRTUAL REALITY 

But what is the difference

between Augmented Reality (AR)

and Virtual Reality (VR)?

Both technologies are meant to
replace or complement a real-life
environment with a simulated one,
but they are two different concepts
with different characteristics. 

AR adds virtual elements to your
vision, for example through “smart
glasses” such as the Microsoft
HoloLens or simply through the ca-
mera of your smartphone or tablet:
you can still see your reality while
watching some virtual holograms.

 

Virtual Reality headset, on the other
hand, completely take over your vision
and/or other senses, wherefore the
sensory immersion in the virtual world is
complete and it gives you the impression
of actually being somewhere else, block-
ing your real surroundings. 

While VR is mostly used for entertain-
ment and gaming, AR is mainly em-
ployed in other industries and businesses,
such as construction and design, main-
tenance and repairs, healthcare, retail,
marketing, etc. 

Even if the two technologies are dif-
ferent, they both can be used to improve
the tourist experience and to add value
to the tourism industry opening a vast
world of possibilities.   



HOW CAN AR  AND  VR  IMPROVE  THE
TOUR IST  EXPER IENCE?   
 

Hotels and accommodations: for
example, enabling the customer to
navigate the hotel while pro-
viding some information in an
interactive manner, with 360
degrees tours or 3D views, or
adding some fun elements to the
environment, like in Disneyworld
Hotels where children can see
Disney characters in their rooms 
Augmented tourist destinations:
to create interactive guided tours
of destinations and landmarks, for
instance adding ancient elements
or buildings to the reality.This
enables users to know more about
the history of that place while it
offers an amazing experience and
helps them to learn about and
explore their environment
Immersive navigation: can help
tourists with translation, e.g. of
menus or signs in real time, or
with navigations. Google Maps,
for instance, offers an AR service
to facilitate spatial orientation,
combining street view with
navigations tips 
Beacon technology and push

notification: this allows businesses
and marketers to send push
notification when someone is
entering in a particular zone, like
sending menus, special deals,
discounts, maps, information of
interest, etc. 

AR technology is already widely used
especially in travel-apps, for instance:  

AR for museums: through AR you can
learn within an interactive approach,
seeing for example how prehistorical
animals looked or discovering more
about a masterpiece in a fun way

Trial runs of hotels, attractions, or

places of interest: with VR you could
check a hotel room or a destination
before booking your trip 
In-flight entertainment: it could be
useful during long flights improving
travellers' entertainment, or could even
help the passengers, who are afraid of
flying  
Travel agents and booking services:

VR could be used by travel agents to
promote some destinations, resorts,
travel packages, etc.   
Virtual travel: it could allow users to
travel anywhere, exploring for instance
dangerous or protected areas or enable
people with limited mobility to
experience distance or less accessible
places

So, the potential of AR technology is
enormous, it can provide a different and
immersive experience while facilitating the
travel itself. 

Some AR apps are easily downloadable by
anyone, unlike VR experiences, which
require a more sophisticated and costly
development same as equipment like VR
glasses on the side of the user. 

Nonetheless, VR has different potential
uses in the travel industry:  
 



EXAMPLES  OF  AR  AND  VR  PROV IDERS
AND SUCCESSFUL  STOR IES  
 
Augmented Reality  

 
X-Plora: X-Plora Augmented Tours
enables tourist to interact with
monuments, buildings, land-scapes,
museums, etc. It is designed for Smart
Cities, cultural spaces such as
museums, galleries, expos, and also
for local commerce.

For instance, at Port Sunlight Village
in Liverpool, visitors are able to travel
through time using X-Plora tours, and
they can discover every detail or
secret hidden in this place using AR
technology.  
 

 

Virtual Reality 

 
TravelWorldVR: is a company spe-
cialised in Virtual Reality and 360 video
sales, marketing, and production.

Their main goal is to promote travel
destinations through VR helping their
clients sell their travel products or
services. 

 

For more information visit our webpage and join our community! 
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https://goxplora.com/
https://www.travelworldvr.com/
https://tourbit.eu/
https://community.tourban.eu/feed

